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Introduction

Executive Summary

This document provides conceptual design recommendations for property development and streetscape
improvements in the core of Wildomar Old Town—a site with historic community significance at the
intersection of Central and Palomar Streets in Wildomar, CA.

The design concepts and recommendations are intended to guide new development toward creating a unique
focal point for the community that: strengthens community identity; reflects the visual and cultural character
of historic Wildomar; provides opportunities for commercial and mixed-use development as well as civic uses
and public gathering places; and enables pedestrian, bicycle, and equestrian travel.

This document is organized into two primary sections, described below:

A Vision for Wildomar Old Town

“A Vision for Wildomar Old Town” provides development and design guidance through the following tools
which together provide a unifying and cohesive palette of elements:
Vision Poster
Pattern Sheets: Architectural Form and Character, Signage Styles, Public Space, Streetscape Amenities
Typical Block Streetscape Concept

Behind the Vision

“Behind the Vision” shows the steps leading to the development of the vision, including analysis of
opportunities and constraints, summaries of public participation activities, and earlier drafts of concepts.

Included in this section are draft concepts for the “West Wildomar” area which were presented at the January
23,2013 open house and City Council study session. Although the West Wildomar area was not the subject of
further work in the vision process, that should not preclude the City from continuing to plan for the area, which
has economic development potential as a regional draw.

Vision Process

The City of Wildomar launched the Wildomar Old Town Vision project in an effort to guide private
development and public investments in a historic core of the community along Old Highway 395. The project
was funded by a grant from the Southern California Association of Governments (SCAG) Compass Blueprint
Demonstration Project Program.

After an initial meeting with City staff in spring of 2012, the consultant team interviewed members of the City
Council and Planning Commission to hear their thoughts on potential locations for a historic community core,
as well as their hopes for the project.

Two areas along Old Highway 395 were identified as potential community focal points, due to their
combination of historic and cultural assets, ease of access, and available land for further growth: an “Old Town”
area around the intersection of Palomar and Central Streets, and an area dubbed “West Wildomar” between
Mission Trail and Corydon Street. The “Old Town” area is perceived as the historic heart of the community
and has vacant land available for developing a small-scale community core. “West Wildomar” offers different
kinds of development opportunities due to its proximity to Skylark Airport and nearby tourist/visitor
attractions, as well as its larger undeveloped lots.

--------

The first effort to reach out to the community at large after the project kickoff was the launch of a project
website in the summer of 2012. A community visioning session was held on September 22, 2012 at Wildomar
Elementary after being promoted through methods including City emails, press releases, and communication
through schools. In that session, about 30 community members contributed their ideas, priorities, and design
preferences for the two areas.

The consultant team met with staff after the visioning session to present land use and circulation concepts
based on that community input: one concept for West Wildomar, and two alternative concepts for the Old
Town core. The consultant team then prepared a “hybrid” concept that included aspects of each Old Town
concept.

The Wildomar City Council held a study session meeting on January 23, 2013 to review concepts for the two
areas, with an audience that filled the Council chambers. A community open house in the lobby immediately
before the study session allowed attendees to view and comment on concept plans that illustrated land uses,
roadways, trails, and urban design for the two areas. Participants also provided some comments on sets of
photos illustrating architecture and design “character” ideas for the two areas.

After the project team presentation and public comments at the study session, the City Council directed staff
and the project team to prepare a vision plan and design guidance for the Old Town core, with two
modifications. First, the western boundary of the vision plan was altered to exclude the Cemetery property;
investments in this property will be guided by a master plan anticipated to be prepared by the Cemetery
District. Second, the Council indicated that the equestrian center shown in the concept plan should be
presented as a smaller and more multi-functional facility in the vision plan.

Although West Wildomar is not the primary subject of this final vision document, the draft concepts for that
site are presented in the Background Documents section as a potential guide for future planning efforts.
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A Vision for Wildomar Old Town

Introduction

This section provides development and design guidance through the following tools which together provide a
unifying and cohesive palette of elements:
Vision Poster
Pattern Sheets: Architectural Form and Character, Signage Styles, Public Space, Streetscape Amenities
Typical Block Streetscape Concept

These are illustrations and concepts that Wildomar can use to guide development in the area, including the design
of buildings, streets, trails, public spaces, street furniture, and signs. Just as nearby communities have created a
distinctive look and purpose for their downtowns, Wildomar will be able to use these design concepts to show the
community vision for the area to interested developers, neighboring cities, potential funders, and others. Perhaps
more importantly, the vision provides a common language for the community to discuss its own future.

The recommendations in this document are intended to be conceptual in nature. Further precision could be
obtained by developing a set of design guidelines or standards to promote the desired character through
specifications for architectural styles and materials, site planning and public space considerations, trail and pathway
cross-sections, landscape materials, and streetscape furniture/amenities.

Vision

The vision for the Wildomar Old Town core has many physical components which can be summarized as follows:

Wildomar’s vision for the Old Town core seeks to enhance its role as the historic center of
the community by introducing new pedestrian-oriented development, gathering places,
and trails.

A town ball and town square on the northeast corner of Central and Palomar
Streets complements the bistoric elementary school as a focal point for civic
activities.

A covered arena on the west side of Central may be used for equestrian events,
other community events, and as a marketplace.

Commercial uses frame the Palomar and Central intersection.

Mixed-use buildings line the south side of Palomar, offering commercial spaces on
the ground floor with residential units above.

Equestrian trails connect the Old Town core and arena to surrounding areas and
nearby trails.

Uniquely Wildomar in character, the Old Town core is truly the heart of the community.

Key Objectives of the Vision

The vision is intended to carry forward ideas that community members proposed in the 2008 strategic visioning
session and reaffirmed during the vision process, including: a community center, space for performing arts,
economic development, design guidelines, transportation, and trails.

Following is a list of three key objectives of the vision.

Creating a walkable town center with gathering places

The Old Town core can help nurture Wildomar’s community spirit by creating gathering places for events,
performances, and community meetings. As in the strategic visioning session, community members at the
initial visioning workshop expressed a strong interest in having civic facilities and a walkable town center
reflective of Wildomar’s unique qualities and history. Making the place appealing for pedestrians is
crucially important to encourage people to gather and stay for a while. There must also be provisions for
access by equestrians and bicyclists, while also accommodating vehicles and transit.

Providing economic opportunities

The vision for Wildomar Old Town balances space for plazas and public facilities with street-adjacent
commercial spaces. Opportunities for business development are important to Wildomar, to grow its fiscal
base and serve resident needs. Private investment will be key in the development of the Old Town core.

Strengthening a sense of history and community identity

Wildomar seeks to create a community focal point that uniquely embodies the spirit of the community.
The Old Town core is both a real, functional place, and a symbol of Wildomar itself. This document
provides guidance on design elements that can help Wildomar to express its identity in physical form—in
part through references to its past, but also allowing for creativity, contemporary design, and artwork.

A Community Effort

The people of Wildomar have demonstrated many times that they can roll up their sleeves and work together on
civic projects. Examples in Wildomar’s history include building and re-building the bell monument at Wildomar
Elementary, moving graves into Wildomar Cemetery and washing the grave markers every year, coming together
to deal with major floods, and rebuilding the Elks Lodge.

With its incorporation in 2008, Wildomar took a major step toward defining itself as a unique, self-governing
community. A strategic visioning session soon after incorporation brought community members together to discuss
their priorities for the future.

Realizing the vision for Wildomar Old Town will again require a cooperative effort of residents, businesses, and
partners outside the community. Without having the authority of a plan or regulation, the vision can only be
achieved through long-term, persistent efforts to make these concepts a reality. For more suggestions, please see the
Implementation section and other comments throughout this document.

Wildomar Old Town Vision | 3



Vision Poster

The vision poster on the next page provides several elements capturing the overall vision for the Wildomar Old
Town core, and may serve as a stand-alone document.

The centerpiece of the poster is a drawing of the Vision Concept Plan for land use and circulation in the Wildomar
Old Town core area, with call-outs that describe the main features of the plan. Civic buildings are shown in blue,
with the reconfigured post office at far left, the arena and supporting buildings in the center, and a town hall at
right. Red is used to designate buildings with commercial uses in them, including commercial buildings on the
north side of Palomar Street and mixed-use buildings on the south side. The two existing buildings at the southwest
corner of Palomar and Central are outlined for reference.

The Typical Block Streetscape Concept presented later in this section is also replicated on the poster.
The area that is considered to be Wildomar’s Old Town is much larger than the few primary blocks shown in the

Vision Poster. However, these recommendations for the Old Town “core” can serve as a starting point for the
direction of future private and public developments throughout historic Wildomar.
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A VISION FOR THE OLD TOWN CORE

Wildomar's vision for the Old Town core seeks to enhance its role as the historic center of the community by introducing new pedestrian-oriented development, gathering places, and trails. A
town hall and town square on the northeast corner of Central and Palomar streets complements the historic elementary school as a focal point for civic activities. A covered arena on the west
side of Central may be used for equestrian events, other community events, and as a marketplace. Commercial uses frame the Falomar and Central intersection. Mixed-use buildings line the
south side of Palomar, offering commercial spaces on the ground floor with residential units above. Equestrian trails connect the Old Town core and arena to surrounding areas and nearby trails.
Uniquely Wildomar in character, the Old Town core is truly the heart of the community.
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Pattern Sheet: Old Town Architectural Form and Character

To enhance the historic qualities of Wildomar Old Town, the preferred Old Town architectural form and
character for buildings and shade structures should reflect the historic styles built in the early years of
Wildomar, best described as several different Early California styles. The following page shows samples of the
preferred styles and elements.

One of the preferred styles is influenced by the Mission style and Spanish Colonial Revival style, with smooth
stucco finishes that mimic adobe, thick walls, deeply recessed openings or balconies, clay tiled roofs, and
expansive arched arcades. Trellises and arbors are common ornamentation to these buildings, as well as effective
shade structures for outdoor public spaces. One and two story structures are often complemented with a three-
to four-story tower as a focal element. Colors are typically natural earth tones of light brown to white, cream,
and flesh tones, with traditional accent/trim colors of greens, browns, and terra cotta.

Another preferred style is similar to the Craftsman or California Bungalow style, with gently pitched
overhanging gabled roofs, and wooden clad siding. Porches, balconies, and verandas are supported by square
wood columns, set on a stone pier base or foundation. Entry areas are typically under an exposed front-facing
gable (roof), and often include exposed rafter tails and decorative wooden brackets or support beams with knee
brackets. Structures are typically one or two stories and may have wide, low-profile second floor dormer
windows with shed or gable roofs. Pergolas and arbors highlight entry areas and gathering places.

The larger buildings in Wildomar Old Town, such as the open-air arena, may also reflect the Utilitarian or
Farm House style, with features resembling simple two-story barns with exposed rough-hewn timber, wooden
clad siding, and standing seam metal roofs. These designs should also include utilitarian features such as
louvered cupolas on the top of expansive roofs, which provide ventilation and skylights, and can be designed to
provide tall landmark focal elements.

Also worthy of consideration for their historic value are the various Victorian styles, primarily the Queen Anne
and Folk Victorian. While difficult to replicate, the intricate spindlework and gable ornamentation provide
detail unique to the late 1800s in Wildomar. Full- or partial-width porches and verandas had lace-like brackets
on delicate turned porch supports, and detailed spindlework on the frieze overhead.
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Pattern Sheet: Old Town Signage Styles

There are two primary types of signage represented on the following page: signs to promote businesses, and
“wayfinding” signs to help people to navigate and locate key attractions.

While no specific signage styles have been developed for the Old Town area, signs used in both private development
and public wayfinding should follow certain general guidelines to ensure a cohesive traditional style that enhances
the historic and pedestrian-oriented character of Old Town.

To reinforce the role of the Old Town core as a pedestrian-oriented area, signs should be scaled and positioned for
pedestrian use. Pedestrian-oriented signs are smaller than those designed for people in cars, and are positioned along
walkways. Commercial signs should consist of individual storefront signs, along with smaller groupings of store
names on pole signs or kiosks rather than on large monument-style signs.

External illumination such as downlighting on wall signs is generally preferred in historic, pedestrian-oriented areas
like Wildomar Old Town. Details such as individually cut letters add to a rich visual environment. Signage on

windows should be designed to preserve the ability to see inside.

Creative pedestrian-height information directories are encouraged, along with signage referencing historic Highway
395 and wayfinding for trail and bikeway users.

It is anticipated that a public wayfinding signage program with a “family” of sign styles should be prepared as a
next step in the development of the larger Old Town area.
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Pattern Sheet: Old Town Public Space

Providing quality public space is an essential part of restoring the significance of Wildomar Old Town as a primary
gathering place for the community. This public space should take the form of plazas, a multi-purpose covered arena,
walkways, and trails. Appropriate examples are shown on the following page.

A successful public space is not created overnight but is developed over time through experimentation and
adaptation. For this reason, large permanent installations are less advisable than temporary structures that can be
moved or replaced. Elements should serve multiple purposes whenever possible—for instance, a fountain or work of
art can also provide a place to sit, and a parking lot can become a plaza when it is closed to vehicles.

Plazas should be multi-use and convertible spaces that can accommodate community events and also provide shade
and seating for everyday use. Shade structures and other focal points will shape the character of the plazas, as will
the choice of paving materials.

Gathering places in Old Town should enhance the identity not only of this site but of the community as a whole.
Iconic features visible from the street and from the public plazas will help create a sense of place and may in time
become significant features in their own right. Smaller features can also convey a unique sense of identity—such as
paintings, tiles, artistically designed bike racks and hitching posts, or replicas of historic artifacts. These elements
could be designed by local community members or artisans.

The multi-purpose covered arena (depicted on the Vision Poster) is envisioned as an open-air structure that provides
shelter for markets, festivals, and sporting events including equestrian events. The choice of flooring will be an
important part of this structure’s design. A dirt floor may be used while the community experiments with
programming for this facility.

Shade is an important consideration for public spaces and walkways. As described above in Architectural Form and
Character, building design should include shade structures that project out over entrances and adjoining public
spaces. Shade can be provided throughout the plazas by stand-alone shade structures, trellises with vines, and trees.

Preferred paving surfaces for public spaces and walkways are rustic and natural-looking treatments such as
decomposed granite and earth-colored concrete. Bricks or pavers should be used to designate special gathering
areas. Equestrian multi-use trails may be dirt or decomposed granite, chosen for comfort and maintenance.

Water-efficient vegetation should be used on walls, trellises, and in landscaped areas. Setbacks along Palomar Street
should provide room for street trees over the trail and walkway. In time, the tree canopy from large mature trees
will provide deep cooling and shade, and lend character to plazas and streets.

Connectivity for pedestrians and equestrians should be a consideration throughout Wildomar Old Town. Fences
along multi-use trails and hitching posts for horses provide utility while also serving as rural design features. Wide
pedestrian walkways along Palomar Street and paseos between buildings communicate that this is a place for
walking.
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Pattern Sheet: Old Town Streetscape Amenities

Streetscape amenities include components of the street environment that are designed primarily for pedestrian
and equestrian users but which help establish the character of the street for everyone passing along it.

The images on the following page should be used as a guide for creating a cohesive streetscape theme to be
followed throughout the Old Town commercial areas and public rights of way. As a next step, the City should
develop and adopt a streetscape furniture palette that includes catalog descriptions or manufacturer names of
specific items.

Three amenities are particularly important in establishing a streetscape theme: a trash receptacle, bench, and
streetlight that belong to a similar “family” or style, and share a consistent color.

As in public spaces, surfaces for walking and riding in the streetscape should be compatible with the desired
historic feel. These surfaces may include colored concrete sidewalks, accent paver stones, and decomposed
granite. Fencing and hitching posts serve as rural design elements.

Shade is very important along walkways and pedestrian areas. Street trees should be chosen for shade, character,
and adaptation to the Wildomar climate. Similar to the Old Town public spaces, covered arbors and trellises
should be used for bus shelters.

Natural materials such as rock and rough-hewn wood should be used in functional and decorative elements to
promote a rustic feel; wood and stone are also more comfortable for seating in warm climates. As shown in the
Typical Block Streetscape Concept, landscaping should be used as a buffer between the multi-use trail and
paved sidewalk.

Unique, handmade, and quirky elements should be encouraged to foster small-town character and a feeling of
community ownership in Old Town.
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Typical Block Streetscape Concept

The Typical Block Streetscape Concept depicts the desired elements of the streetscape in Wildomar Old Town
by illustrating a vision for the street segment west of the Palomar/Central Street intersection. Some elements in
the illustration should be carried out throughout the Old Town core and could be used in the larger Old Town
area—such as street trees, benches and trash receptacles, bus shelters, and the trail/landscaped buffer/sidewalk
cross-section. Other elements depicted on the drawings reflect specific opportunities in the Palomar Street
segment, such as diagonal parking in front of proposed mixed-use buildings on the south side of the street, and
trail/walkway entrances into the development on the north side of the street.

The street cross-section is conceptual, intended to show a complete street with facilities for vehicles, pedestrians,
equestrians, and bicyclists. Design details such as widths, median treatments, and the placement of the bicycle
lanes will be determined in the engineering phase. For instance, the bicycle lane shown passing behind diagonal
parking may be implemented as a buffered lane to provide extra width and maneuvering room for bicyclists, or
could be constructed in front of the parking as a cycle track.
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Implementation

This document captures the aspirations of Wildomar regarding development of the Old Town core. As a vision
document, it does not carry the force of a plan or regulation but rather serves as a tool for communicating
about the future—within the community, with neighboring cities, and with development or business interests.
It could be the starting point for constructing public facilities. It may inspire private development.

However, the vision will only become real if the community takes the following steps:

1. Communicate about the vision — Community leaders and City staff should continue to engage the
public, neighboring cities, and valley business leaders and developers in conversations about carrying
out the vision for Wildomar Old Town.

2. Develop a strategy or action steps for implementation — Besides steps 1 and 3, specific steps for
carrying out the vision could include infrastructure investments such as sewer or streetscape
improvements, creating a specific plan and EIR to facilitate development, and construction of certain
elements such as the arena to catalyze private development.

3. Identify funding and financing — Public investments can be carried out only if sources of funding or
financing are identified, especially since it is important to many residents that taxes should not be
increased. Some types of funding and financing sources are listed below.

Government Grants

Grants from federal, regional, and state government agencies are potential sources for certain types of projects.
Government grants and financing are available for many types of transportation improvements—see, for
instance, the grant sources identified in the recently adopted Perris Trail Master Plan that may be used for
bicycle facilities and trails. Other grants incentivize infrastructure improvements, public art, recreation facilities,
and affordable housing.

Local Funding/Financing Sources

General Fund

A city’s General Fund is used to support ongoing City operations and services, including general government
operations, development services, public safety and community services. Primary revenue sources for the
General Fund include property taxes, sales taxes and intergovernmental revenues. Improvements and ongoing
projects or programs should have general community-wide benefits.

General Obligation Bonds (G.O. Bonds)

General Obligation bonds may be used to acquire, construct and improve public capital facilities and real
property. However, they may not be used to finance equipment purchases, or pay for operations and
maintenance. G.O. Bonds must be approved by two-thirds of the voters throughout the Issuer’s jurisdiction in
advance of their issuance and typically require the issuing jurisdiction to levy a uniform ad valorem (property
value) property tax on all taxable properties to repay the annual debt service.

Impact Fees and Developer Mitigation

Impact fees may be assessed on new development to pay for infrastructure projects, typically tied to impacts
generated by a proposed project. Establishing a clear nexus or connection between the impact fee and the
project’s impacts is critical. Transportation and recreation are common subjects of impact fees.
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Business Improvement Districts (BIDs)

Business Improvement Districts (BIDs) are self-taxing business districts. Business or property owners pay for
capital improvements, maintenance, marketing, parking, and other items as jointly agreed to through
systematic, periodic self-assessment.

Landscape and Lighting Maintenance District (LMDs)

The Landscaping and Lighting Act of 1972 enables assessments to be imposed in order to finance the
maintenance and servicing of landscaping, street lighting facilities, ornamental structures and park and
recreational improvements. An LMD can be used for streetscape improvements and amenities.

Special Benefit Assessment Districts

Special Benefit Assessment Districts (AD) are formed for the purpose of financing specific improvements for the
benefit of a specific area by levying an annual assessment on all property owners in the district. Each parcel of
property within an AD is assessed a portion of the costs of the public improvements to be financed by the AD,
based on the proportion of benefit received by that parcel. The amount of the assessment is strictly limited to
an amount that recovers the cost of the “special benefit” provided to the property. Traditionally, improvements
to be financed using an AD include, but are not limited to, streets and roads, water, sewer, flood control
facilities, utility lines and landscaping. A detailed report prepared by a qualified engineer is required and must
demonstrate that the assessment amount is of special benefit to the parcel upon which the assessment is levied.
Prior to creating an assessment district, the City, county or special district must hold a public hearing and
receive approval from a majority of the affected property owners casting a ballot. Ballots are weighted
according to the proportional financial obligation of the affected property. Benefit assessment districts could be
used to finance any of the capital improvements in this plan.

In-Lieu Parking Fee

The use of a parking in-lieu fee to construct and fund common parking facilities serving the commercial
businesses has been used successfully in other downtown revitalizations. Potential funding sources range from
in-lieu fees for spaces to parking revenues from monthly parking and short-term parking fees.

Parking Meter Revenues
Cities can fund various improvements through parking meter revenues. The City ordinance that governs the
use of the revenues would specify eligible uses.

Private Funding/Financing Sources

Public/Private Partnerships

There are many types of agreements that can be made to allow cost-sharing between public and private
partners. Facilities that serve a public purpose may be constructed as part of a private development; for
instance, the current Wildomar City Hall is a leased office building in a shopping center. For recreation
facilities, joint use agreements allow multiple partners to access the facility while sharing costs of maintenance.

Donor Programs

Some of the proposed improvements may lend themselves to a public campaign for donor gifts. Donor
programs have been used very successfully in many cities in the United States for providing funds for
streetscape and community design elements. Such programs can be tailored to solicit contributions from
individuals, corporations, local businesses and community and business associations. Many improvements could
be funded by donor gifts for items such as: benches, trash receptacles, street trees, street tree grates, public art
elements and information kiosks. Donors could be acknowledged with a plaque on the element itself or other
prominent display, such as a “wall of fame” with donor names.

Private Donations
Private donations and sponsorships are generally available from foundations, institutions, and corporations that
have major interests in particular types of projects.



Behind the Vision

Introduction

This section presents the community input and analysis which contributed to the development of the vision for Figure 1 — Locations of Area 1 and Area 2
Wildomar Old Town, and shows the draft concepts for both Old Town and West Wildomar.

The vision concepts presented in this document were developed from a variety of sources, including input from
community members, City Council and Planning Commission members, and City staff; economic existing
conditions analysis by team member MR+E; the Wildomar, California (Images of America Series) history book;
and the Strategic Visioning Plan that was developed through a strategic visioning session after the City
incorporated in 2008.

The project team also reviewed relevant planning documents, including draft plans for the Highway 395
Corridor Study being conducted at the same time as the vision process—as well as transportation plans and trail
maps, County fault maps, an airport hazard map, and a map of development concepts from an earlier County
Roundtable process.

The economic existing conditions analysis and fault maps are presented in the Appendix.

Two Areas, Distinct Opportunities

This section discusses opportunities and constraints for development and public improvements in two areas
along Old Highway 395 in Wildomar that have the potential to become cultural, civic, and economic focal
points for the community. These two areas were chosen due to their combination of historic and cultural assets,
ease of access, and available land for further growth.

See Figure 1 at right for the approximate locations of Area 1 and Area 2 within the City of Wildomar.

Area 1 - Old Town

This area located around the intersection of Palomar Street and Central Street is currently defined by local
historic landmarks, civic uses, and small-scale commercial uses. Vacant properties in this area are suitable for
commercial, civic, recreational, mixed use, and residential opportunities. Community members provided design
direction for this area at the September 22 visioning session. There are opportunities for new roadways,
bikeways, sidewalks, and trails here. Constraints include earthquake and flood hazards, and incomplete sewer
infrastructure.

Area 2 — West Wildomar

This area in the triangle formed by Mission Trail and Corydon Street is largely undeveloped but is dotted with
local cultural landmarks including the Library, Chamber, and DeJong’s Dairy. Several nearby regional
attractions such as Skylark Airport create opportunities to attract visitors to new uses in the area. The planned
extension of Bundy Canyon Road will create additional frontage for development. There are opportunities for
new roadways, bikeways, sidewalks, and trails here. Constraints include airport hazards and flood hazards.
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Old Town Area Characteristics

Location

Along Palomar Street near the Central Street intersection.

Notable Historic and Cultural Assets

Wildomar Elementary with historic bell monument

Wildomar Cemetery

U.S. Post Oftice

Historic building occupied by Jolie Day Spa

Wildomar Senior community and assisted living facility
Land Use

This area is currently designated for commercial retail and residential uses (ranging from medium density to
very high density) in the general plan, with a Community Center overlay. Existing land uses include civic,
residential, and commercial. Surrounding land uses are predominantly residential.

Existing and Future Access

Palomar Street is a regional thoroughfare and future 4-lane roadway. Central Street has direct freeway access.

Along the stormwater channel to the south is a planned trail that would connect to Lake Elsinore and Murrieta.

Two RTA bus routes serve the area. There are opportunities for new entry roadways, bike lanes, and additional
sidewalks. There is a street grid pattern in the residential portion of this area.

Development/Improvement Opportunities

Vacant properties fronting on Palomar present varied opportunities for development in this area. Vacant
properties include:

Portions of the Cemetery property
Large property at Central and Palomar with civic/commercial opportunities
Shallow lots on the southern side of Palomar abutting the established neighborhood

Large lot to the west of Norgrove Place abutting the established neighborhood—a residential
subdivision was approved for this property but has since expired

Development Constraints

Earthquake hazards — Faults run approximately parallel to Palomar Street throughout the area, on the
northern side of the street. A 50 foot setback may be required along the active trace of the fault, the
precise location of which is typically determined through a fault investigation. Consultation with the
County Geologist is advised.

Flood hazards — Flood hazards exist along the channel that runs through this area, and along Central
Street south of the channel.
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West Wildomar Area Characteristics

Location

South of the intersection of Mission Trail and Corydon Street.

Historic and Cultural Assets

Mission Trail Community Library
Chamber of Commerce
Animal Friends of the Valleys
Elks Lodge
DeJong’s Dairy

Nearby Attractions
Skydive Elsinore / Skylark Airport
Lake Elsinore Motorsports Park

Lake Elsinore Diamond Stadium
Lake Elsinore Hotel & Casino

Land Use

This area is currently designated for light industrial and commercial retail uses in the general plan, with a
Community Center overlay. Existing land uses include agriculture, utilities, and commercial. Surrounding land
uses are light industrial to the west by the airport, residential to the south, and vacant properties and scattered
commercial uses to the east.

Existing and Future Access

Corydon Street is a regional thoroughfare and future 4-lane roadway. Bundy Canyon, which terminates at
Mission Trail in this area, has direct freeway access. An extension of Bundy Canyon is planned to connect to
Corydon Street. Two RTA routes serve the area. There are opportunities for trails along the watercourse south
of DeJong’s Dairy and along roadways in the area, as well as opportunities for bike lanes and additional
sidewalks.

Development/Improvement Opportunities

Larger property sizes and nearby regional attractions create opportunities for development in this area. Vacant
properties include:

Portions of the DeJong property

Several properties with frontage on Corydon and Mission Trail, and along a future extension of Bundy
Canyon

Development Constraints

Airport hazards — Planes taking off and landing at Skylark Airport pose a potential hazard in this area
which is under the jurisdiction of the FAA. Because Skylark Airport is not a general aviation airport, it
is not under the jurisdiction of the Riverside County Airport Land Use Commission and there is no
Airport Land Use Plan for the airport.

Flood hazards — A flooding hazard exists on the DeJong property, south to Melinda Lane.

Infrastructure — Some properties may lack sewer connections in this area.



Opportunities and Constraints Images — Old Town

The project team presented the following images at the September 2012 visioning workshop to illustrate some
of the opportunities and constraints in the Old Town area.
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Opportunities and Constraints Images — West Wildomar

The project team presented the following images at the September 2012 visioning workshop and January 2013
study session to illustrate some of the opportunities and constraints in the West Wildomar area.
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Fault Maps

These images exported from the County of Riverside online GIS show fault lines (red) and zones (pink) in the
Old Town and West Wildomar areas.

Faults in Old Town (shown below) were considered as part of the design, understanding that there may need to
be a 50-foot setback from the active traces of the faults that pass through the properties on the north side of
Palomar—and that the exact locations of the faults may need to be verified by trenching as part of a fault
investigation. The design places parking lots and public plazas where the faults are shown on these maps,

rather than proposing buildings in those areas.
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In West Wildomar (shown below), only the property in the farthest southeast portion appears to be in a
County Fault Zone. The draft concept plan does not propose new development for this site.

éa1?:%ﬂ]r|555T \G}
UL IIEZ %x& &
L VINE ST 15 ‘-"_‘;
:%% AT
M SN =
LEWIS ST % ee B
LIME ST "1"".'““ c
o

ey

City of
Lake Elsinore & W HE XILE\'TE}J 7
Q’{ L] WAITE ST > \ [[ ::’E': 2
& g \ —& E
Gy .f\—rl_ < g
N = e l W, Z e
9 S ra =AY NDY:CANY ON!RD =
2 )
= ity of
& S g i 2 ldomar
o 5;* 2 .t)_{‘v §=mHYDNDR—
N b £ i =
i £ i
5 |[EH 4 i 2= =
“ 5 T L .
g %‘% = EEJ: ) 3
\ '\r\:.‘-L % JP"S‘J‘ = _q' :' = g
% s EH &
T Ry {h.&ﬂ GROVE ST z
Y > £
- @ o T %, ;
3 & o o % H, H KLOTZ LN
A o o & ‘%‘
Y SEES S8 o 5,
o5 F 558 . P & m BAXTER RD
oy e &
YA S &
A £
Riverside County TLMA GIS? a8 ELN il

Wildomar Old Town Vision | 21



Flood Zones

These images show areas that may be susceptible to flooding in Old Town (left) and West Wildomar (right). In
Old Town the flood zone follows a channel.

Google Earth Pro | fetemmeto A

Wildomar Old Town Vision | 22



Community Input

As described in the Vision Process section at the beginning of this document, community ideas and comments
were an important part of shaping the vision concepts. Summaries and notes from the two major public
participation opportunities—the Community Visioning Session and the Open House—are provided on the
following pages, along with comments submitted through the project website.
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Community Visioning Session
Saturday, September 22, 2012
Wildomar Elementary

Visioning Session Summary

Overview

A visioning session was held from 9 am to 11:30 am on Saturday, September 22 at Wildomar
Elementary to collect community preferences and visions for the development of a community core in
Wildomar. The workshop was attended by approximately 30 participants.

The workshop facilitator made a brief presentation introducing the project to develop a vision for a
community core in Wildomar—a concept which could be an “old town”, “town center”, “downtown,”
“civic center”, etc. She then led participants through two activities to obtain individual input on what
they felt were the most important considerations for the core area:

e (Considerations (Prioritization activity)

e Ideas (Post-It Notes activity)

The facilitator then presented the team’s assessment of the major opportunities and constraints in the
two areas that had been identified as potential core areas. She prompted the participants to
contribute thoughts on opportunities and constraints.

The next activity was the TownScan Survey (Visual preference polling), after which participants joined

groups to create concepts on the following topics: Branding & Theme, Connectivity & Mobility, Land
Use & Development, and Streetscape & Amenities. Each group made a presentation of their key ideas.

Considerations (Prioritization activity)

Activity

Each participant was provided with a handout listing possible considerations for the development of a
city core, and was asked to select up to 5 considerations that were most important. Participants were
provided with 5 dot stickers to place on a large version of the considerations list, and were allowed to
put more than one dot on each consideration.

Input
The table below lists the considerations that earned the most dots from participants. The image on the
next page shows the entire sheet with markup from a facilitator.

Top Considerations Number of Dots

Creating opportunities for businesses and commerce 18

Maintaining small town character 12

Creating opportunities to attract visitors 10

Creating a community center with public and social services

Enhancing the sense of history

Enhancing the ability to travel on horseback

Enhancing the appearance of streets and buildings

9
9
9
Enhancing the ability to travel on bicycle 7
6
6

Maintaining low taxes
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For Planning a Town Center | Downtown | Old Town | Civie Center
Which of these considerations are most important to you?
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3. Creating opportunities for arts
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7. Creating opportunities for recreation and events

15.Enhancing Wildomar's identity

23, Maintaining the look of streets and buildings

Ideas (Post-It Note Activity)

Activity
Participants were asked to contribute up to three specific ideas about what they would like to see in
the community core, by writing short comments on Post-It Notes and posting them on a large sheet of
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paper. Facilitators then grouped the notes into topic areas and read them aloud to the room. Text
from the notes is provided below.

Input

Most of the notes depicted an Old Town with a historic look and features for pedestrians such as
outdoor dining and benches. They described a town center or community center with businesses and
civic uses, as well as places to gather. Several comments suggested trails to access this area, with some
comments about centralized parking for cars and horse-drawn rides.

Civic Uses

e (City Hall

Old Town - Multi-generational community facility

Senior Center

Community meeting center: scouts, neighborhood meetings, clubs.
Amphitheater

Mix of Businesses

Small business that will attract tourist and community activity

Old Town - unique stores and general stores as well

High end discount shops for visitors

Old Town — looking — with mix business

We need to keep existing businesses #1

Old Town — businesses — Some unique and some general — have an old time feel.
Small town bank

Business Types — Dining

Starbucks

Family fun & dining

Small café or coffee shop where friends can meet
Small business sit down restaurant

Businesses w/patio seating

Restaurants — outside eating

Outside eating like Santa Barbara & Palm Springs

Community Center

e Community not just commerce

e Town center — welcoming area for people who visit our town. To learn about our people and
community.

e Community center: a meeting place

Town Center

¢ C(Create a Citywalk style town center with a newer style street lighting to be Palomar compliant
with sidewalk lighting as well.

¢ Nodrive area so center of town is a bike/walk/ride area with parking in lots. Make it a City center
place like in Europe so the center can be used for farmer's markets, concerts, etc.

e 1-Day a week village Flea Market

Old Town/Historic

e Good example of style of the past like the Joli Skin Care on Palomar

¢ Like Historical - Kind of looking downtown where the Brown House can be used as a Historical
Landmark
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1900-1930 Buildings

Old Town area should have store fronts that look like the past example - Wildomar Hotel
Old Town - Brown house as museum.

Wildomar Village Old Town: brown house at entrance of Old Town street

Economy
¢ Maintain low taxes

e Business incubator focused on Green service (LEEDS)

Roundtable Ideas
e Use roundtable ideas

Rural/Horse

e Horse - Julian CA buggy cart

¢ Horse drawn carriage rides. Off site parking.
e Horse trough w/corral

e Keepitrural

Pedestrian Design

e Main street Wildomar Village *Bench under shade trees like Palm Springs, Santa Barbara main
street.

Restrooms (different locations)

Bench/for sitting — trees for shade

Bicycle and pedestrian friendly streets and trails

Wildomar Village Old Town Walk

Clean safe walkways

Better streets and walkways

Along main routes — no sidewalks that will be unused.

Landscaping
Lots of green, trees, pots of flowers, hanging flowers

Landscaping and open space
Water features
Street style look at all intersections like stone/brick of different color

Access & Parking

e FEasyaccess

e Down town Shuttle

e Seat - 8 people or trolley - shuttle Santa Barbara
e Parking free

Trails

Walking, biking, horse trails

Keep trail safe as possible and maintained

Maintain open multi use trails and environmental natural features
Combine shops and street with a peripheral hiking/biking/horse trail
Multi-use trails

Blacktop - bike, walk, jog

D.G. - mountain bike, horse

See City of San Marcos near Walnut Park
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Opportunities & Constraints (Comments from Participants)

Activit

Particigants made some comments to the facilitator after the short presentation about the team’s
assessment of the major opportunities and constraints in the two areas that had been identified as
potential core areas: one in the vicinity of Palomar and Central, and the other in the vicinity of Mission
Trail (dubbed “Old Town” by the project team) and Corydon (dubbed “West Wildomar”).

Input
= “West Wildomar” area is zoned industrial to accommodate a future business park—this area is a

key opportunity for such uses in Wildomar

= Concept for Old Town was developed through the County roundtable process prior to
incorporation; included live/work units and remote parking.

= Earthquake faults in “Old Town” area necessitate setbacks

= Survey of historic homes was just conducted—also mapped historic open space

= Would like to use historic Brown House as entrance to Old Town / welcome for visitors

“Places of the Heart” Map

Activity
Throughout the workshop, participants put stickers on the “Places of the Heart” map indicating the
places in Wildomar that were most important to them.

Input
As shown below, the largest cluster of stickers was located near the intersection of Central and
Palomar.
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TownScan™ Notes

Activity

In the TownScan™ Survey, workshop participants reviewed scenes of buildings, landscaping, and activities in different settings. Using electronic polling
devices, they indicated whether they felt the subjects of the images would be appropriate in the Wildomar Old Town / town center / community center,
rating them from 1 (Strongly Dislike) to 5 (Strongly Like). The facilitator asked participants to say what they liked and didn’t like about the images. After

reviewing several images this way, the facilitator then showed additional slides in a series of “quick hits”, with participants quickly reacting to what they saw.

Input: Slides with Comments

Slide Image \ Results (Strongly Like = bottom bar) Comments - LIKES Comments - DISLIKES

o

Stiongly  Disliby Meutral Like Strengly
Dinlibn Like

Greenery
“Fresh” style
Facade (Spanish/Mediterranean)

Palms (other people said they
like these)

Lacking authentic historic
details

“Fake” Old Town

Western style / horse character

Victorian would be more

Slide Image

‘ Results (Strongly Like = bottom bar)
H . "] [£1] [£2)

Stiongly  Disliky Mrutrsl Like Strengly
Dinlibn Like

Comments - LIKES

= Materials and style integrate with
the environment

Comments - DISLIKES

= Too big /looks like a mall
= Doesn't seem to fit here—looks
like Ladera Ranch

- SO

Wiy Glke  Wemd  Lbe  Sengly = “Old Town” authentic
il = Landscaping integrated with = Too modern
SWomgly  Cilbe  Newd Lk Strengly parking * Would be athomeina

Dinlibe Like

Could be appropriate in
industrial area

shopping center with
McDonald’s

= Mix of old and modern in
materials and landscape (e.g. use
of wood)

= Could be appropriate in
industrial area

= Too contemporary

Stongly  Disliky Meutrsl Like Strengly
Dinlibn Like

= Surroundings, including
buildings
= Like theidea

= Doesn't look distinctively
Wildomar—Iooks like Murrieta
and Temecula

= Will need more setback because
of fault
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Slide Image

Results (Strongly Like

Saiungly
Cinlibs

Comments - LIKES

= Would be great for parking area
= Lots of green

Comments - DISLIKES

o

Strorgly
ey

= Walking path

= Open, community oriented
= Canwalk around

= Unique

“Hodgepodge of garbage”
texture

Needs shade and water
Unlevel surface hard to walk
and bike on

P i MARKET

‘i-‘l

Like the concept

Idea of public/open market

Different

Slide Image ‘ ( ke = bottom bar) Comments - LIKES Comments - DISLIKES

Architecture
Front of building
Needs landscaping

= “Country” but different
= Lots of green

= Natural landscaping

= Looks like “old town”

Ugly telephone pole

Doesn’t look safe for walking—
need buffer between parking
and buildings

Spanish style, from when

California was settled—has flavor

of missions
Civic feel, like a town hall

Palm trees don't provide shade
Would prefer pond
“Where's the valet?”

= Great idea—show kids where
food comes from and how we
used to live

= Open space feel

Doesn't belong in city core
Looks sterile—want more
landscaping and path should
meander

Need more structured multi-use
path

Trellis looks like there should be
a monorail
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Input: Slides without Comments (“Quick Hits")

Wromgly Disliba
Cinliks

- .
Mrutral Like

Strengly
Like

Slide Image Results Slide Image Results

Storgly  Dialike
DCantika

H N =
Meutral

Like Strengly
Liks

Dunlibn

Pheute ol Like Strangly

Stiorgly  asiike
uliks

Pirutral Like Strengly

Stiorgly  asiike
uliks

Pirutral Like Strengly

Dunlibn

Pheute ol Like Strengly
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Group Work and Presentations

Activity

Participants were given the choice to join a group to discuss one of four topics: Branding & Theme,
Connectivity & Mobility, Land Use & Development, Streetscape & Amenities. Groups wrote down their
ideas, made collages, and drew on maps; then a spokesperson from each group made a presentation
of the group’s key ideas to the room at large.

Input
Notes and other products from the groups are provided below, organized by topic.

Images Selected by Branding & Theme Group
Brand/'ng & Theme GfOUp h roup selected several images from books and loose photos that represented what they felt the character of the Village Center should be.

]

Notes

Village Center

e Walking

e Gathering
¢ Shopping
e Dining

e Landscaping

e Connectivity to trails

e Open multi-use area

e Water feature

e (Centralized parking

e (Central/Palomar location

Vision Statement

Wildomar is: Diverse small town community drawing inspiration on its history and economic
vitality.

To: Maintain and enhance things we hold dear, including pedestrian safety, convenience of
shopping and neighborhood feel while not losing our small town atmosphere.

Our Village Center provides convenient access to a variety of amenities.

Additional Ideas from Group Presentation

¢ Shade, open-air restaurants, shops Community Visioning Session Summary
® Fresher designs, don't re-use designs from other communities (e.g. different type of paths,

architecture)
¢ Central area for open-air market, bands, etc. for community to use
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Land Use & Development

Although there was not a designated group focusing on this topic, some participants discussed their
ideas with the project team member at the table.

Notes

e Constraints on development in “Old Town” including lack of sewer infrastructure,
earthquakes, horse/rural land use designation

“West Wildomar” area has opportunities for larger projects and businesses; however, concern about
maintaining community character if industrial uses are located here

Connections & Mobility Group

N )
Summary Notes TUEI” C::L Ais L 0

e Shuttles between activity areas
o Horse drawn, seats 10
o Trolleys teollrs
® |ncorporate senior citizens center
e Walking
e Trails with soft surface and paved
o Off the street
o Like San Juan Capistrano

* Users
o Moms with strollers
o Visitors The Connections & Mobility group discussed

connecting the Central/Palomar area to the I-15 and

e Designate:
9 the future trail to Murrieta and Lake Elsinore.

o Bike routes
o Equestrian routes
o Walkroutes
¢ Incorporate hitching posts into development
¢ Integrate multi-use paths with roadway design—paved and dirt paths
e Equestrian/bike rest areas—table, shelter, restroom, etc.
e Equestrian trails along creeks
¢ Connect major destinations

Additional Ideas from Group Presentation

¢ Welcome center with seniors as volunteers
e Places for visitors to rest/stop
e No parking on street; park in designated areas

Community Visioning Session Summary Page 14

Map Notes from Connections & Mobility Group

These notes call out major destinations and potential locations for trails discussed by the group.

Streetscape & Amenities Group

Notes

e Paths—multi-use

* Trees

e Sitting/rest

e Lighting — Palomar dark sky ordinance
¢ Roundabout

Additional Ideas from Group Presentation

e Use permeable paving, like decomposed granite

e Benches for resting in the heat—use material that stays cool
¢ Provide horse watering and hitches

e Trellises for shade in early years while trees mature

Community Visioning Session Summary

Page 15



Streetscape & Amenities Group Collage

REETScAPE & AMEninIES

ummary TOPIC:

STREET TREES
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Wildomar Old Town Vision | Notes from Open House, January 23, 2013

Overview

The Wildomar City Council held a study session meeting on January 23, 2013 to review development
and design concepts for two potential “downtown” areas, with an audience that filled the Council
chambers. A community open house immediately before the study session allowed attendees to view
and provide feedback on the concepts. The open house was held from 5 to 6 pm in the lobby outside
the chambers.

Concepts were presented for two potential core areas: an “Old Town" area around the intersection of
Palomar Street and Central Avenue, and an area dubbed “West Wildomar” between Mission Trail and
Corydon Street.

Participants viewed and commented on Concept Plans that illustrated land uses, roadways, trails, and
urban design for the two areas. They also provided some comments on sets of photos illustrating
architecture and design “character” ideas for the two areas. Comments were written on Post-It Notes
that participants placed on boards.

Comments Posted on Boards

Prefer Old Town location

e OIld Town should not be right on the border with Lake Elsinore.

e |like the fact that “old town” would be across from the oldest school in the district in the heart
of Wildomar.

e | prefer location near Palomar/Central as this is more Wildomar, rather than Corydon which
seems so Lake Elsinore.

¢ Old town should be at Central & Palomar with distinctive architecture.

Prefer West Wildomar location

¢ | like the spacing on the West Wildomar location. There is more room for growth. | also like the
idea of West Wildomar being next to existing tourist attractions. Old Town will be close to a
school which | do not prefer.

Move equestrian elsewhere

e Equestrian center near DeJong’s would be better.

¢ What about citizens that have allergies to horses? Downtown is not the place for equestrian—
not enough room.

e Animals should be all in same area.

e Equestrian centers & outdoor malls should be at Bundy’s end.

e Preserving the dairy is important, and an equestrian center seems better suited to that
neighborhood rather than Central/Palomar.

Wildomar Old Town Vision - Notes from Old Town Open House Page 1

Character suggestions

e Could Old Town look Craftsman with porches and patios?

e Tile roofs are good, but not red. We aren’t Los Wildomar. [Another participant: “Like!”]

¢ How about being different from Temecula and Murrieta? How about Spanish mission style?

¢ Don't use “Old Town” name. It's overused in this region.

e Although I'm a fan of mission revival architecture, it doesn’t fit the history of Wildomar based
on the old photos I've seen. The building that is now a salon by the corner of Central and
Palomar is more typical of what was here—in fact, | think it was the general store. Shaded
arcades could be featured, and perhaps a boardwalk, similar to what is seen in Julian in San
Diego County.

Like the plaza in Old Town concepts

e Public plaza with town hall is nice.
e |like the plaza area in Old Town Concept.
e |like the public plaza.

Want trails

¢ Like horse trail idea—could be used for jogging also.
e Bike trails! Our family can’t ride many places in Wildomar due to safety issues.
e Equestrian trails is a must.

Other civic uses in Old Town area

e Senior Center a plus!
e Maybe have covered arena where the senior center is across from school.

Want gas stations

¢ We need more gas stations, maybe off of Baxter.
e Rezone Central to accommodate a Wildomar gas station.

More commercial, closer to freeway
e C(Closer to freeway—Dbetter. We need more commercial businesses. Restaurants, shopping, etc.
Stagecoach theme

¢ Incorporating a Butterfield Stagecoach theme would capitalize on the history of the
stagecoach in this area. Stagecoach rides would be a tourist attraction unique in this area. The
closest place I'm aware of for stagecoach rides is Colorado. A stagecoach stop re-creation /
living history program would attract families and educational fieldtrips from a wide area.

Wildomar Old Town Vision - Notes from Old Town Open House Page 2



Wildomar Old Town Vision | Comments Submitted Through Project Website

Comment: Hi Matt, Nice to have met you again the other night. | did not get a chance to finish my
suggestions for Wildomar. First, having Bundy continue over through to Corydon and to introduce
industrial into "West Wildomar" is the better idea. Also, | suggest that the equestrian auditoruim be
placed in that area as well. That keeps all animals over by L.E.A.F.. and introduce store front
shopping.

As far as Old Town, Central and Palomar indeed is the best location. The Architecture needs to have
covered verandas and plenty of landscaping. This design could introduce shops, boy/girl club
buildings (there is nothing for children to do in this neighborhood) and a skate park. | have been a
resident here for 25 years and theres still nothing here for the children. Not even parks. So lets get
something here for the kids as well as revenue for the city.

Time: Friday January 25, 2013 at 11:46 pm

Comment: | am concerned about the proposed equestrian facility as being the town center for
Wildomar. | can't see that it would get much use. We don't have as many horse people as we did 20
years ago, and | don't feel that it would make much of a identity statement. Please reconsider Version
1 which included a town square--perhaps Herritage Square or something like that with a multi-use
town hall that could be used for meetings, classes and rented for banquets and receptions. | would
like to see an outside shaded area with trees, benches and tables--a place to chat with friends etc.
Trails were and excellent idea. Please consider the over-all "look" that we want our community to
have--ie. architectural style (classic, western, mission etc). | feel that if we have a strong over-all view
of how we would like to see this community look, developers will be more willing to meet our needs.

Time: Thursday January 24, 2013 at 10:32 pm

3) Why are Matt Bassi and Paula Willette featured as the contacts for this process. And why is this
being called a "project." Another billing opportunity for both parties?

4) RBF was the consultant hired. They should be front and center. . .not city staff and a vendor.
Where are they?

5) We already have trails along the channel, or isn't anyone at City Hall or RBF aware of this?

From what | see, there is too much directing going on before we even have the first session. You want
ideas but only within the parameters you've laid out. This is not the process | witnessed when |
attened the Lake Elsinore's Compass Blueprint Program.

When SCAG picks winners from this process at the annual meeting, they use the correct terminology
"Compass Blueprint Program." Just because people aren't familiar with that term, you've deleted it?
You should start using it and explaining to people it's origin and what it is -- retitling the process is
bizarre and leading.

I'm disappointed and already underimpressed.

Time: Tuesday August 21, 2012 at 9:59 pm

Comment: Is the City of Wildomar contemplating having two downtown areas, one at the
Palomar/Central location and one at the "West" location?

The Palomar/Central location would be the only true downtown, as the "West location" has not
always been considered Wildomar.

Thank you for your clarification.

Time: Tuesday January 15, 2013 at 10:18 pm

Comment: 1) First off, I'm very concerned that you're already chosen the label "Old Town." The
concept that | asked for when | urged staff to apply for the Compass Blueprint Project grant was
"Town Center" -- not "Old Town." Who came up with and made the decision to entitle the flyer and
this website "Old Town?" We're not Temecula and we're not Murrieta. The idea was never old town.

2) You've also already chosen a theme: "Building on our history to create a heart for our community."
Who specifically came up with that and why?

Wildomar Old Town Vision — Comments Submitted Through Project Website Page 1
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Early Concepts

This section presents the early concepts developed and presented at the January 2013 Study Session, before preparation
of the final vision document:

West Wildomar Draft Concept Plan

West Wildomar Character Images

Draft Old Town Concept Plan

Draft Old Town Character Images

Preliminary Old Town Concept: Town Hall and Community/Neighborhood Emphasis
Preliminary Old Town Concept: Equestrian/Commercial Emphasis
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West Wildomar Draft Concept Plan
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West Wildomar Character Images
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Draft Old Town Concept Plan
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Draft Old Town Character Images
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Preliminary Old Town Concept: Town Hall and Community/Neighborhood Emphasis
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Preliminary Old Town Concept: Equestrian/Commercial Emphasis

OLD TOWN PRELIMINARY CONCEPT
WITH EQUESTRIAN/COMMERCIAL EMPHASIS
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Old Town Wildomar Vision —
Existing Conditions

Prepared for
RBF
The City of Wildomar

Prepared by
MR+E

9/21112

MR+E

Introduction

This report provides an analysis of the existing economic conditions in the City of Wildomar and has been prepared
in support of the SCAG Compass Blueprint project —Old Town Wildomar Visioning. The project has been undertaken
in order to support the City of Wildomar’s process of identifying a town center that will act as a focus for the
community. The goal is to produce a vision for future land use that focuses the City’s future developmentinto a
compact walkable core with a goal of increasing connectivity and non-motorized transportation throughout the

community.

This existing conditions report provides information on the economic conditions in terms of community demographics
and key economic factors such as housing and employment. Information in this report is designed to provide a
common set of background information for community stakeholders as part of the visioning process that is at the core

of the project.

The data included in this report generally focuses on three levels of geography including:

o  City of Wildomar-- this data corresponds to municipal boundaries of Wildomar
o  Market Area—A local market area that corresponds to the Temecula Valley as illustrated in Figure 1

o Riverside County-this data corresponds to Riverside County as a whole

Where ever possible data is presented for the both the City and the Market Area are compared as an index. This
index shows the proportional representation of a variable within the City or Market Area compared to the County as a
whole. Indices above 100% indicate an overrepresentation, compared to an average distribution, of the variable

being displayed. Indices under 100% indicate an underrepresentation.

Population

Table 1 provides an overview of population characteristics for Wildomar and the surrounding market area. In 2010
Wildomar the population of just over 32,000 people living in 9992 households, the majority of which were family
households which account for just over 7800 of the total. The community’s median age was reported at 34.6 years of
age in the average household size was 3.22 persons. These are rates that were experienced at approximately the

same level as the entire Temecula Valley market area and Riverside County as a whole.

Table 2 provides information on race and ethnicity in the community. The pattern in Wildomar’s population very

closely mirrors the distribution of Riverside County and most classifications however the community is home to

Old Town Wildomar P.1
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appreciably fewer African-American residents and has a smaller proportion of a Hispanic population than the County

total.

Information on incomes is provided on table 3. Median household income in Wildomar is just over $61,000 per year
this is lower than the median household income of the market area which was recorded at just over $69,000 but is
greater than the County average of $54,430 per year. In terms of income distribution there are relatively few very-low
and low income households in Wildomar or in the total market area when compared to their representation in
Riverside County. The same is true for very high income households (those with incomes greater than $150,000 per
year) which are underrepresented on a proportional basis in Wildomar but are overrepresented in the Market Area as

a whole when compared to Riverside County.

Housing

Figure 2 shows the median sales price for single-family homes in Wildomar, Riverside County and California as a
whole from April 2002 to April 2012. In the most current data available Wildomar reported a median sales price for
single-family homes of $216,876. This was greater than the County's reported average of $202,692 but lower than
the statewide median sales price of $267,365. Sales prices are down appreciably in Wildomar from a peak that was
achieved in mid-2006 in which prices were recorded over $484,000. This is in line with decreasing sales values that
have been experienced both nationally and acutely in the Inland Empire communities of California. Housing values

experienced a steep decline from the peak but have stabilized in a narrow band beginning in mid-2009.

Table 4 provides detailed information on the housing stock in Wildomar. There are approximately 9800 housing units
in the city of which two thirds of which are single-family detached homes. Of the total, 7,200 are owner occupied
which account for 74% of the total. Interestingly Wildomar is also the site of 2,538 mobile homes which accounts for
a quarter of the community's housing stock. This is distinctive feature when compared to the Temecula Valley
market which has 6% of its housing stock comprised of mobile homes and the County which is recorded a rate of
9.6%. Wildomar records a higher rate of over occupancy than either the County average or the Temecula Valley

market area.

Information on the age of the housing stock is provided on table 5. The median year of construction for housing in
Wildomar was 1989 which is more recent than either the Temecula Valley or Riverside County as a whole. More
recent housing was constructed in two distinct periods first between 1980 and 1989 in which over a third of the
community's housing was built and a second. Of growth between 2000 and 2004 in which approximately 1/5 of

Wildomar's dwelling units were constructed.

Old Town Wildomar P.2
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Commercial Real Estate

Trends in the commercial real estate market closely tied to demand generated by employment. This is directly true
for industrial and office space and indirectly for retail space which depends on strong employment to support
household income and expenditures. Figure 3 shows the aggregate unemployment rate for Riverside County
comparison to California from 2002 to 2012. Both California and Riverside County have been severely affected by
the national economic downturn that began in 2007. At present Riverside County is experiencing unemployment
rates just under 12% or about 2% higher than the statewide total. Unemployment peaked in both Riverside County

and the state in the first quarter of 2010 at has been in an uneven decline over the last two years.

Table 6 shows the existing demand for industrial space in the inland Empire with a particular focus on the South
County market that includes Wildomar in the 1-15 corridor. At present the area has one of the lowest vacancy rates
for industrial space at approximately 4.7%. Inventories are relatively tight with just over 740,000 square feet of
available vacant space in the South County market area. Asking rents for warehouse distribution space is recorded
at $.30 per month triple net, which makes it one of the more affordable submarkets of the Inland Empire. As of the
first quarter of 2012 S. County market area was experiencing positive sorption of industrial space. Table 7 provides
data on the trend for industrial real estate asking rents. Consistent with the decline in the State and national
economy that began in 2007 rental rates have been in decline since a peak was achieved that year. The South
County market area has seen significant declines in average annual rent asking rates but has begun to recover more

rapidly than Riverside County as a whole.

Similar data on the office market is provided on table 8. At present the South County market area reports a vacancy
rate of 22.8% on a total inventory of just over 2.5 million square feet. Asking rents for class A office space are

reported at $1.68 per square foot, which is below replacement cost. In these conditions it is unlikely that there would
be market acceptance of any speculative office development in the area. Build to suit development opportunities are

possible if an end user can be identified and recruited to locate in the area.

Retail market

Table 9 shows the absolute and relative change in retail sales tax collection and taxable retail sales in California
Riverside and communities in the Temecula Valley. Because Wildomar incorporated in 2008 only two full years of
data are available for the city. The general trend that can be observed from the State is that retail sales grew rapidly
the first half of the 2000s in the market area in achieved much higher rates of growth that were experienced in the
State as a whole. As with other segments of the economy a rapid contraction was experienced beginning 2007 this

was felt across the board however the market show signs of stabilizing with moderate expansion occurring after
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2010. This trend is confirmed by review of the average annual asking rents for retail space in California Riverside
County and the South County market area. Table 10 provides data on this and shows that retail rents in 2007
average just over $29 per square foot per year in the South County market area and the client to $18.15 through
2012. These cheap rates are higher than the County total to remain below the statewide average.

Table 12 analyzes retail sales by category outlet for the City and the Market Area respectively. These tables show
where there are sales exceeding the locally generated demand, which are shown in red and can be seen to be in
surplus or sectors where the community is importing expenditures from neighboring communities. Figures in green
show where deficit in supply exists and to the extent that it is leaking or being spent outside of the community. The
state indicates that Wildomar may have opportunity to expand in selected retail categories including food and

beverage and specialty groceries as well as some limited specialized general retail categories.

Summary and conclusions

A review of the existing conditions shows that Wildomar is in many respects aligned with the median of the
demographic and economic conditions in Riverside County as a whole. It has somewhat underperformed the

Temecula Valley market area in terms of incomes and housing costs however for most indicators the community is

squarely in the median of its competitive market. Wildomar, along with the state and the County continue to deal with

the aftereffects of the global economic crisis that began in 2007. As macro economic conditions began to stabilize

Wildomar should be in a position to exploit growth opportunities in the middle of its regional market.
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Table 2

Table 1
Population and Households 2010
Old Town Widlomar
Index
Market Riverside Wildomar Market Area Compared
Wildomar Area County Compared to County To County
Summary
Total Population 32,176 273,127 2,189,641 1.5% 12.5%
Total Households 9,992 86,338 686,260 1.5% 12.6%
Average Household Size 3.22 3.15 3.14 102.5% 100.3%
Family Households 7,805 68,302 510,241 1.5% 13.4%
Population by Age
0-4 2,281 19,780 162,438 1.4% 12.2%
5-9 2,400 21,763 167,065 1.4% 13.0%
10-14 2,573 24,180 177,644 1.4% 13.6%
15-19 2,763 24,054 187,125 1.5% 12.9%
20-24 2,205 18,022 154,572 1.4% 11.7%
25-34 4,036 33,810 282,429 1.4% 12.0%
35-44 4,310 40,205 293,305 1.5% 13.7%
45-54 4,967 41,269 292,738 1.7% 14.1%
55-64 3,227 24,658 213,739 1.5% 11.5%
65-74 1,815 13,856 140,598 1.3% 9.9%
75-84 1,137 8,643 85,796 1.3% 10.1%
85+ 462 2,887 32,192 1.4% 9.0%
Median Age 34.6 335 33.7 102.7% 99.4%
Percentage
0-4 71% 7.2% 7.4% 95.6% 97.6%
5-9 7.5% 8.0% 7.6% 97.8% 104.4%
10-14 8.0% 8.9% 8.1% 98.6% 109.1%
15-19 8.6% 8.8% 8.5% 100.5% 103.1%
20-24 6.9% 6.6% 7.1% 97.1% 93.5%
25-34 12.5% 12.4% 12.9% 97.2% 96.0%
35-44 13.4% 14.7% 13.4% 100.0% 109.9%
45-54 15.4% 15.1% 13.4% 115.5% 113.0%
55 - 64 10.0% 9.0% 9.8% 102.7% 92.5%
65-74 5.6% 5.1% 6.4% 87.8% 79.0%
75-84 3.5% 3.2% 3.9% 90.2% 80.8%
85+ 1.4% 1.1% 1.5% 97.7% 71.9%

Race and Ethnicity 2010
Old Town Widlomar
Index
Market Riverside Wildomar Market Area Compared
Wildomar Area County Compared to County To County
Summary
Total Population 32,176 273,127 2,189,641 1.5% 12.5%
Total Households 9,992 86,338 686,260 1.5% 12.6%
Average Household Size 3.22 3.15 3.14 102.5% 100.3%
Family Households 7,805 68,302 510,241 1.5% 13.4%
Race and Ethnicity
White 22,372 191,328 1,335,147 1.7% 14.3%
African American 1,065 11,592 140,543 0.8% 8.2%
American Indian 376 2,456 23,710 1.6% 10.4%
Asian 1,454 19,221 130,468 1.1% 14.7%
Pacific Islander 69 918 6,874 1.0% 13.4%
Other Race 5,124 32,149 448,235 1.1% 7.2%
Two or More Races 1,716 15,463 104,664 1.6% 14.8%
Total Hispanic Population 11,363 84,221 995,257 1.1% 8.5%
Percentage
White 69.5% 70.1% 61.0% 114.0% 114.9%
African American 3.3% 4.2% 6.4% 51.6% 66.1%
American Indian 1.2% 0.9% 1.1% 107.9% 83.0%
Asian 4.5% 7.0% 6.0% 75.8% 118.1%
Pacific Islander 0.2% 0.3% 0.3% 68.3% 107.1%
Other Race 15.9% 11.8% 20.5% 77.8% 57.5%
Two or More Races 5.3% 5.7% 4.8% 111.6% 118.4%
Total Hispanic Population 35.3% 30.8% 45.5% 7.7% 67.8%

Source: ESRI, US Census and MR+E
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Table 3

Income 2010
Old Town Widlomar
Index
Market Riverside Wildomar Market Area Compared
Wildomar Area County Compared to County To County
Summary
Total Population 32,176 273,127 2,189,641 1.5% 12.5%
Total Households 9,992 86,338 686,260 1.5% 12.6%
Average Household Size 3.22 3.15 3.14 102.5% 100.3%
Family Households 7,805 68,302 510,241 1.5% 13.4%
Household Income
<$15,000 41 6,506 75,682 1.0% 8.6%
$15,000 - $24,999 940 6,063 72,703 1.3% 8.3%
$25,000 - $34,999 885 6,260 68,762 1.3% 9.1%
$35,000 - $49,999 1,136 9,738 94,453 1.2% 10.3%
$50,000 - $74,999 2,333 17,637 128,470 1.8% 13.7%
$75,000 - $99,999 1,692 14,423 91,615 1.8% 15.7%
$100,000 - $149,999 1,501 16,406 97,297 1.5% 16.9%
$150,000 - $199,999 427 5,683 33,342 1.3% 17.0%
$200,000+ 337 3,622 23,936 1.4% 15.1%
Median Household Income $61,168 $69,181 $54,438 112.4% 127.1%
Average Household Income $75,515 $83,963 $71,680 105.4% 117.1%
Per Capita Income $23,286 $26,725 $23,011 101.2% 116.1%
Percentage
<$15,000 74% 7.5% 11.0% 67.2% 68.3%
$15,000 - $24,999 9.4% 7.0% 10.6% 88.8% 66.3%
$25,000 - $34,999 8.9% 7.3% 10.0% 88.4% 72.4%
$35,000 - $49,999 11.4% 11.3% 13.8% 82.6% 81.9%
$50,000 - $74,999 23.3% 20.4% 18.7% 124.7% 109.1%
$75,000 - $99,999 16.9% 16.7% 13.3% 126.9% 125.1%
$100,000 - $149,999 15.0% 19.0% 14.2% 105.9% 134.0%
$150,000 - $199,999 4.3% 6.6% 4.9% 87.9% 135.5%
$200,000+ 3.4% 4.2% 3.5% 96.7% 120.3%

Source: ESRI, US Census and MR+E
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Table 4

Housing Stock
Old Town Widlomar
Index
Market Riverside Wildomar Market Area Compared
Wildomar Area County Compared to County To County
Summary
Total Population 32,176 273,127 2,189,641 1.5% 12.5%
Total Households 9,992 86,338 686,260 1.5% 12.6%
Average Household Size 3.22 3.15 3.14 102.5% 100.3%
Family Households 7,805 68,302 510,241 1.5% 13.4%
Tenure
Owner Occupied 7,279 58,694 453,241 1.6% 12.9%
Non-owner Occupied 2,603 27,008 296,014 0.9% 9.1%
Housing units by units in structure
1--detached 6,840 65,705 504,819 1.4% 13.0%
1--attached 29 2,332 47,469 0.1% 4.9%
2 - 557 10,335 0.0% 5.4%
3ord 41 1,728 26,963 0.2% 6.4%
5t09 140 3,935 30,551 0.5% 12.9%
10t0 19 123 2,531 23,249 0.5% 10.9%
20to 49 60 1,542 12,906 0.5% 11.9%
50 or more 111 1,748 18,397 0.6% 9.5%
Mobile home 2,538 5,482 72,224 3.5% 7.6%
Boat, RV, van, efc. - 141 2,342 0.0% 6.0%
Total 9,882 85,702 749,255 1.3% 11.4%
Tenure
Owner Occupied 74% 68% 60% 121.8% 113.2%
Non-owner Occupied 26% 32% 40% 66.7% 79.8%
Housing units by units in structure
1--detached 69.2% 76.7% 67.4% 102.7% 113.8%
1--attached 0.3% 2.7% 6.3% 4.6% 42.9%
2 0.0% 0.6% 1.4% 0.0% 47.1%
3ord 0.4% 2.0% 3.6% 11.5% 56.0%
5t09 1.4% 4.6% 4.1% 34.7% 112.6%
10t0 19 1.2% 3.0% 3.1% 40.1% 95.2%
20t0 49 0.6% 1.8% 1.7% 35.2% 104.5%
50 or more 1.1% 2.0% 2.5% 45.7% 83.1%
Mobile home 25.7% 6.4% 9.6% 266.4% 66.4%
Boat, RV, van, etc. 0.0% 0.2% 0.3% 0.0% 52.6%

Table 5
Housing Age
Old Town Widlomar
Index
Market Riverside Wildomar Market Area Compared
Wildomar Area County Compared to County To County
Summary
Total Population 32,176 273,127 2,189,641 1.5% 12.5%
Total Households 9,992 86,338 686,260 1.5% 12.6%
Average Household Size 3.22 3.15 3.14 102.5% 100.3%
Family Households 7,805 68,302 510,241 1.5% 13.4%
Housing units by Age
Built 2005 or later 828 7,702 50,704 1.6% 15.2%
Built 2000 to 2004 2,037 20,356 125,063 1.6% 16.3%
Built 1990 to 1999 1,875 22,677 129,361 1.4% 17.5%
Built 1980 to 1989 3,318 22,778 174,821 1.9% 13.0%
Built 1970 to 1979 1,199 7,695 121,220 1.0% 6.3%
Built 1960 to 1969 198 1,780 65,722 0.3% 2.7%
Built 1950 to 1959 257 1,194 50,817 0.5% 2.3%
Built 1940 to 1949 90 562 15,136 0.6% 3.7%
Built 1939 or earlier 80 957 16,411 0.5% 5.8%
Median Year Structure Built 1989 1985 1986 100.2% 99.9%
Total 9,882 85,702 749,255 1.3% 11.4%
Percentage
Built 2005 or later 8.4% 9.0% 6.8% 123.8% 132.8%
Built 2000 to 2004 20.6% 23.8% 16.7% 123.5% 142.3%
Built 1990 to 1999 19.0% 26.5% 17.3% 109.9% 153.3%
Built 1980 to 1989 33.6% 26.6% 23.3% 143.9% 113.9%
Built 1970 to 1979 12.1% 9.0% 16.2% 75.0% 55.5%
Built 1960 to 1969 2.0% 21% 8.8% 22.8% 23.7%
Built 1950 to 1959 2.6% 1.4% 6.8% 38.3% 20.5%
Built 1940 to 1949 0.9% 0.7% 2.0% 45.1% 32.5%
Built 1939 or earlier 0.8% 1.1% 2.2% 37.0% 51.0%

Source: ESRI, US Census and MR+E

Source: ESRI, US Census and MR+E




Percent Unemployed

Figure 3
Table 6
Unemployment Rate Industrial Market Conditions
16.0% First Quarter 2012
Net Absorption Asking Rent*
N\ /\ By Submarket Total SF Vacant SF Vacant%  Available % Current ~ YearToDate  Construction SF WH/Dist R&D/Flex
14.0% ke WA
\./ South County 15,904,813 742,380 4.70% 7.00% 104,130 104,130 - $0.30 -
12.0% \ Airport 212,090,792 11,275,192 5.30% 8.80% 778,246 778,246 776,676 $0.34 $0.43
East 3,800,625 731,746 19.30% 8.20% 61,675 61,675 939,504 - -
High Desert 9,761,718 289,348 3.00% 3.10% 58,025 58,025 - - -
10.0% Riverside 87,798,984 7,440,602 8.50% 11.20% 424,553 424,553 1,467,594 $0.34 $0.49
R 0
San Bernardino 66,467,010 5,708,043 8.60% 11.40% 599,338 599,338 1,555,689 $0.27 $0.60
West 47,338,802 2,323,000 4.90% 10.00%  -302,433 -302,433 397,790 $0.38 -
Totals 443,162,744 28,510,311 6.40% 9.60% 1,723,534 1,723,534 5,137,253  $0.32 $0.50
8.0%
California
By Property Type Total SF Vacant SF Vacant% Available % Current  YearToDate  Construction SF Rent*
= Riverside Co.
6.0% General Industrial 48,102,804 5461794  11.40% 14.60% 447,037 447,037 35,278 $0.35
Incubator 17,576,484 261,100 1.50% 2.30% 24178 24178 - $0.38
R&D/Flex 11,149,320 588,226 5.30% 8.70% 141,083 141,083 - $0.50
Warehouse/Distribution 366,334,136 22,199,191 6.10% 9.30% 1,111,236 1,111,236 5,101,975 $0.32
4.0%
Totals 443,162,744 28,510,311 6.40% 9.60% 1,723,534 1,723,534 5,137,253 $0.33
2.0% Source: Grubb and Ellis
* Per month NNN
0.0%
o o~ o~ (a2} oM o < < < wn wn wn (] [ ¥ ~ ~ ~ 0 <] o) D [e2] [e)} o o o — -~ - o~
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Table 7
Average Annual Asking Rent
Industrial Space

2007 2008

$/SF/Year
Year S. County  Riverside Co.  California
2012 $ 747 % 698 § 837
2011 $ 780 % 700 § 843
2010 $ 820 % 785 § 872
2009 $ 900 $ 890 § 986
2008 $ 1085 § 10.75 § 10.32
2007 $ 11.00 $ 1093 § 965
$12.00

2009

2010

$10.00

2012

$8.00

$6.00

$4.00

$2.00

m S. County
M Riverside Co.

m California

Table 8
Office Market Conditions
4th Quarter 2011
Net Absorption Asking Rent
Submarket Total SF Vacant SF Vacant%  Available % Current  YeartoDate Constructon  Class A Class B
South County 2,598,788 591,901 22.80% 23.40% 19,006 19,006 - $1.68 $1.39
Airport 8,248,447 1,897,346 23.00% 29.00% 32,896 32,896 - $1.95 $1.46
High Desert 845,937 191,841 22.70% 24.00% -9,139 -9,139 - - $1.40
Riverside 8,781,570 2,146,790 24.40% 26.20% 36,318 36,318 141,133 $2.10 $1.52
San Bernardino 5,981,771 1,398,299 23.40% 24.90% 26,120 26,120 - $1.60 $1.41
West 1,559,809 315,983 20.30% 22.40% -1,152 -1,152 - $2.18 $1.44
Totals 28,016,322 6,542,160 23.40% 26.20% 104,049 104,049 141,133 $1.93 $1.46

Source: LoopNet and MR+E

Source: Grubb and Ellis




Table 9
Sales Tax Trend
(in thousands )

Year California Riverside County Wildomar Temecula Murrieta
2010 393,259,857 23,152,780 104,184 2,180,304 903,640
2009 375,965,447 22,227,877 100,049 2,055,847 874,619
2008* 357,318,427 26,003,595 23,983 2,307,072 972,575
2007 387,025,102 29,023,609 2,583,938 1,098,431
2006 389,066,572 29,816,237 2,704,675 1,120,712
2005 375,808,125 28,256,491 2,630,386 1,025,757
2004 350,172,688 25,237,148 2,421,040 885,682
2003 320,217,054 21,709,135 2,149,360 701,427
2002 301,612,306 19,498,994 1,856,973 533,755
* Partial year Wildomar incorporated 7/1/08
250%
= California
= Riverside County
e \\/ildomar
Temecula
_ Murrieta 200%
/ 1o
—_— 100%
50%
T T 0%
2002 2003 2004 2005 2006 2007 2008* 2009 2010

Source: State Board of Equalization and MR+E

Table 10

Average Annual Asking Rent

2007 2008 2009

2010

2011

2012

Retail
$/SF/Year
Year S. County  Riverside Co. California
2012 $ 1815 § 1796 § 20.29
2011 $ 2003 $ 1997 § 21.06
2010 $ 2166 $ 2112 § 2246
2009 $ 26.03 $ 2518 § 24.98
2008 $§ 2800 $ 2765 § 26.64
2007 $ 2902 $ 2798 § 2581
$35.00
$30.00
$25.00
$20.00 m S. County
M Riverside Co.
$15.00
m California
$10.00
$5.00
s_

Source: LoopNet and MR+E




Retail Leakage Analysis

Table 12

Market Area
NAICS Demand Supply Retail Gap Leakage/Surplus
Industry Summary (Retail Potential) (Retail Sales) Percentage
Total Retail Trade and Food & Drink 44-45722  $2,429,773,942 $2,468,176,592 -$38,402,651 0.8
Total Retail Trade 44-45 $2,078,421,706 $2,034,443,724 $43,977,982 1.1
Total Food & Drink 722 $351,352,236 $433,732,868 -$82,380,632 -10.5
NAICS Demand Supply Retail Gap Leakage/Surplus
Industry Group (Retail Potential) (Retail Sales) Percentage
Motor Vehicle & Parts Dealers 441 $471,189,026 $641,095,505 -$169,906,479 -15.3
Automobile Dealers 4411 $417,925,641 $570,005,435 -$152,079,794 -15.4
Other Motor Vehicle Dealers 4412 $40,881,796 $42,635,354 -$1,753,558 2.1
Auto Parts, Accessories & Tire Stores 4413 $12,381,590 $28,454,717 -$16,073,127 -39.4
Furniture & Home Furnishings Stores 442 $46,078,431 $52,346,585 -$6,268,154 6.4
Furniture Stores 4421 $19,612,823 $34,947,223 -$15,334,400 -28.1
Home Furnishings Stores 4422 $26,465,608 $17,399,362 $9,066,246 20.7
Electronics & Appliance Stores 4431 $67,051,401 $29,376,419 $37,674,982 39.1
Bldg Materials, Garden Equip. & Supply Stores 444 $86,420,091 $94,010,454 -$7,590,363 4.2
Bldg Material & Supplies Dealers 4441 $82,747,055 $91,578,114 -$8,831,059 5.1
Lawn & Garden Equip & Supply Stores 4442 $3,673,036 $2,432,340 $1,240,696 20.3
Food & Beverage Stores 445 $370,997,270 $400,938,841 -$29,941,571 -3.9
Grocery Stores 4451 $352,512,679 $382,970,693 -$30,458,014 -4.1
Specialty Food Stores 4452 $9,005,574 $10,474,036 -$1,468,462 75
Beer, Wine & Liquor Stores 4453 $9,479,017 $7,494,112 $1,984,004 117
Health & Personal Care Stores 446,4461 $44,147,610 $65,505,079 -$21,357,469 -19.5
Gasoline Stations 4474471 $310,217,957 $230,741,350 $79,476,608 147
Clothing & Clothing Accessories Stores 448 $95,322,913 $101,787,967 -$6,465,054 -3.3
Clothing Stores 4481 $74,081,542 $84,643,478 -$10,561,936 -6.7
Shoe Stores 4482 $11,429,264 $11,414,538 $14,725 0.1
Jewelry, Luggage & Leather Goods Stores 4483 $9,812,108 $5,729,950 $4,082,157 26.3
Sporting Goods, Hobby, Book & Music Stores 451 $12,640,259 $29,157,050 -$16,516,791 -39.5
Sporting Goods/Hobby/Musical Instr Stores 4511 $9,599,156 $19,821,073 -$10,221,917 -34.7
Book, Periodical & Music Stores 4512 $3,041,103 $9,335,977 -$6,294,874 -50.9
General Merchandise Stores 452 $278,715,091 $334,952,265 -$56,237,174 9.2
Department Stores Excluding Leased Depts. 4521 $93,576,598 $124,958,560 -$31,381,962 144
Other General Merchandise Stores 4529 $185,138,493 $209,993,705 -$24,855,212 6.3
Miscellaneous Store Retailers 453 $32,502,739 $38,466,391 -$5,963,652 -84
Florists 4531 $867,730 $1,660,366 -$792,636 314
Office Supplies, Stationery & Gift Stores 4532 $11,043,884 $17,645,858 -$6,601,974 -23.0
Used Merchandise Stores 4533 $764,021 $3,115,861 -$2,351,841 -60.6
Other Miscellaneous Store Retailers 4539 $19,827,105 $16,044,306 $3,782,799 10.5
Nonstore Retailers 454 $263,138,916 $16,065,819 $247,073,098 88.5
Electronic Shopping & Mail-Order Houses 4541 $248,303,570 $2,127,174 $246,176,396 98.3
Vending Machine Operators 4542 $1,643,407 $686,820 $956,587 411
Direct Selling Establishments 4543 $13,191,939 $13,251,825 -$59,886 -0.2
Food Services & Drinking Places 722 $351,352,236 $433,732,868 -$82,380,632 -10.5
Full-Service Restaurants 7221 $148,806,511 $172,485,253 -$23,678,743 74
Limited-Service Eating Places 7222 $181,459,619 $247,143,857 -$65,684,238 -15.3
Special Food Services 7223 $18,795,577 $12,567,757 $6,227,820 19.9
Drinking Places - Alcoholic Beverages 7224 $2,290,529 $1,536,000 $754,529 19.7

Red= Surplus in market

Source: ESRI, Data US and MR+E
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\\’
Wildomar Old Town

Community Visioning Session
Saturday, September 22, 2012

Wildomar Elementary
A

™

Agenda

Presentation - Project Introduction
Individual Input - Considerations & Ideas
Presentation - Opportunities & Constraints
Survey - TownScan
Small Group Work
Summary & Next Steps

PROJECT INTRODUCTION

Project Background

= Grant funding from SCAG
Compass Blueprint program

SOUTHECRN CALIFORNIA
’- ASSOCIATION af GOVERNMENTS

TeelFr i sy
P [ A L - I
4 jcg L[ l

COMPASS
BLUEPRINT

B2 pSTAS Plovnivg Prearam

building partrerships. serving communities.

Creating a Center

A focal point or community core

e “Town Center,” “Old Town,”
“Downtown,” “Civic Center”...

Building on history

Finding opportunities for economic
development

Promoting social / community life
Achieving other community goals

e Ideas from Strategic Vision Plan
(“Wildomar Village” community
center, performing arts, etc...)

Communicating the Vision

= Vision Poster
= Streetscape
= “palettes”

e Streets

e Buildings

* Public space
* Signage

Wildomar Old Town Community Visioning Session Presentation




September 22, 2012

Timeline Considerations Exercise

summer = Review handout on B Coitosions R
—> Studying Wild i mnimalli -
2012 udying Wiidomar your table -

= Place 5 dot stickers

Fall-Winter ——— Initial Community Input
on large sheet

2012 & Developing Concepts

= OK to place more

CONSIDERATIONS & IDEAS than one dot in

each box

Early 2013 —— Community Feedback

spnng—Surgr(\)ﬁ1e3r ——> Presentation to Council

Your Ideas!

= What specific ideas do you have for a
town center / old town / downtown /
civic center?

= Use up to 3 Post-It Notes
= ONE idea per note!

OPPORTUNITIES &
CONSTRAINTS

Wildomar Old Town Community Visioning Session Presentation 2



Old Town Core
| Old Town Area
@ Major Intersection
{} Minor Intersection
s Existing Sidewalk
— Hwy 395 Corridor
v Channel/Creek

Trail Opportunity
-] Local Landmark

Primary Corridor

Area 1 - “Old Town”

Area 1 Streets & Connections

Old Town Core
Old Town Area

@ Major Intersection
o

Area 1 - “Old Town”

Existing Sidewalk
— Hwy 395 Corridor
v Channel/Creek

Trail Opportunity
-] Local Landmark

Primary Corridor

Civic &
commercial
opportunity

Hwy 395 to

Lake Elsinore , LA <
iy 5 Residential
" opportunity

Minor Intersection Opportunity for
open space &
trail connection

[

Hwy 395 to

w f : i Murrieta
> = 3 il g §.  and I-15

Open space/trail
opportunities

September 22, 2012

Area 1 Land Uses

Area 1 Streets & Connections

Opportunities Constraints

Central Avenue thoroughfare and future

= Opportunities for new entry 4-lane roadway (per

roadways General Plan)
= Grid streets diffuse traffic = Most grid streets are
= 2 RTA bus routes residential

= Opportunities for trail along | * Stormwater channel
stormwater channel

= Opportunities for bike lanes limited

and additional sidewalks

= Direct freeway access on = Palomar Street is regional

north/ south crossings are

Wildomar Old Town Community Visioning Session Presentation

Area 1: “Old Town”




#-&m
Mon;i:;omy '_ = : b Area 2 =
7 =% “West Wildomar”

SKYDIVE ELSINORE / |, 4 "
/ S CHAMBER

SKYLARK AIRPORT | ""\.: < N
™ ¢ | . - - "

) ELKS LODGE "~ West Wildomar Core
‘ West Wildomar Area

@ Major Intersection
[0] Minor Intersection
= m=c. Existing Sidewalk
w Channel/Creek
M Trail Opportunity
g Ag Land/Open Space
#==5 planned Roadway
Primary Corridor

== Hwy 395 Corridor

* Regional Landmark
#  Local Landmark

To Sedco Hills, Lake
Elsinore and I-15

Important |
regional K.
attractions

Established |
rural

"% neighborhood

. s

and Ave,
Lakeland Village,
Ortega Hwy

Opportunities
for open space
and trails

To I-15, I-215,
and Menifee

—

Area 2 -

“West Wildomar”

September 22, 2012

~ West Wildomar Core
West Wildomar Area
@ Major Intersection

[0] Minor Intersection
m==c. Existing Sidewalk
w Channel/Creek
M Trail Opportunity
g Ag Land/Open Space
#==5 planned Roadway

Primary Corridor

== Hwy 395 Corridor

* Regional Landmark
#  Local Landmark

Area 2 Streets & Connections

Opportunities Constraints

= Direct freeway access on = Mission Trail and Corydon
Bundy Canyon Road Streets are regional

= Opportunities for new entry thoroughfares

roadways & planned = Mission Trail is future 4-
extension of Bundy Canyon lane roadway (per General

= 2 RTA bus routes Plan)

= Mission Trail is wide for

= Opportunities for trail along ) :
pedestrian crossings

watercourse

= Opportunities for bike lanes
and additional sidewalks

Area 2 Attractions / Landmarks

Economic Conditions in Wildomar

= Opportunities for retail to
meet market demand in
Temecula Valley for food and
beverage, groceries, and other
specialized retail

High rate of home ownership;
prices have stabilized

Median household income
higher than County, lower
than Temecula Valley

= Low industrial vacancy rates;
rents recovering

High office vacancy rates

Fr

N NW NM WH NN XF I NE MR

i

m

Sales tax trends (Wildomar incorporated in 2008)

Wildomar Old Town Community Visioning Session Presentation

Did we miss something important
about either of these areas?




Get your polling devices ready!

TOWNSCAN
VISUAL PREFERENCE SURVEY

Roll up your sleeves!

SMALL GROUP WORK

Choose a Topic

= Buil T
Streetscape & uild on TownScan

Amenities = “l ook and feel” of
streets

= Amenities for
pedestrians

Products: Collages, Drawings, Notes

Choose a Topic

= Vision statement
that “paints a
positive picture” of
what the area
should be in the
future

Branding & Theme

» |deas for a distinct
identity / theme

Products: Vision Statement, Collages, Notes

Wildomar Old Town Community Visioning Session Presentation

September 22, 2012

Streetscape &
Amenities

Land Use &
Development

Choose a Topic

Branding & Theme

Connectivity &
Mobility

Land Use &
Development

Choose a Topic

= Types of land uses

= Function / role of
this place within
Wildomar and
within the region

= Economic & fiscal
considerations

Products: Map, Notes



September 22, 2012

Choose a Topic Group Roles

= Networks and
facilities for travel by
bike, walking,
horseback, transit,
vehicle

= Trail network Connectivity &

Mobility ;
Products: Map, Notes

= Presenter
= Buffalo

{ E‘! = Recorder
o A
5V
g ;

Present to the larger group...

SMALL GROUP PRESENTATIONS

Summary & Next Steps

= Stay tuned!
= Sign up for email

= Submit comments

wildomaroldtown.info

Wildomar Old Town Community Visioning Session Presentation



City Council / Planning Commission
Joint Study Session

“Downtown Concepts”
Wednesday, January 23, 2013

™

Agenda

= Presentation
* Project Background
* Potential Core Areas
* “Old Town” Concepts

* “West Wildomar” Concepts

= Dijscussion

January 23, 2013

Project Origins

= Grant funding from SCAG
Compass Blueprint program

SOUTHERN CALIFORNIA

'. ASSOCIATION of GOVERNMENTS -'“._ ‘T ; S
o MR !
& LL [ TR )
COMPASS
BLUEPRINT
building partrerships. serving communities.
B b STAS Plamivg fwgiam

PROJECT BACKGROUND

Study Session Presentation

Creating a Center

= A focal point or community core

¢ “Town Center,” “Old Town,”
“Downtown,” “Civic Center”...

= Building on history

= Finding opportunities for
economic development

= Promoting social / community life

= Achieving other community goals

¢ |deas from Strategic Vision Plan
(“Wildomar Village” community
center, performing arts, etc...)

Communicating the Vision

= Vision Poster
= Streetscape
= “palettes”

e Streets

e Buildings

* Public space

* Signage v T | e 8| B Sammnn




Timeline

Summer

Early 2013 ———>

Spring

2012 ————> Studying Wildomar

Fall-Winter s Initial Community Input
2012 & Developing Concepts

Community Feedback
& Study Session

2013 —> Presentation to Council

Public Input

= Top considerations for a
city core:

* Business/commerce

e Small town character

e Attracting visitors

e Community center / services
e Sense of history

e Horseback and bicycle travel
* Enhancing streets & buildings
* Maintaining low taxes

January 23, 2013

Economic Factors in Wildomar

Public Input

[} Semre € dme = i‘

= Top themes in ideas from participants:

e Pedestrian-oriented design and businesses
* Trails
 Historic and rural features

e Civic/community uses

Opportunities for retail to meet market demand
in Temecula Valley for food and beverage,
groceries, and other specialized retail

High rate of home ownership;
home prices have stabilized

Median household income higher than County,
but lower than Temecula Valley

Low vacancy rates for industrial;
rents recovering

High vacancy rates for office

Study Session Presentation

POTENTIAL CORE AREAS

e—

| Area 1: “Old Town”

Two Distinct Opportunity Areas




Old Town Core
3 Old Town Area
@ Major Intersection
{} Minor Intersection
— Existing Sidewalk
— Hwy 395 Corridor
4w Channel/Creek

Trail Opportunity
F 3 Local Landmark

Primary Corridor

Area 1 - “Old Town”

& WILDOMAR
ELEMENTARY

o e g

“0Old Town”

January 23, 2013

MOTOR SPORTS
PARK

|
~

SKYDIVE ELSINORE / \ :
SKYLARK AIRPORT |+

Area 2 -
% “West Wildomar”

~ " West Wildomar Core
West Wildomar Area
@ Major Intersection
[0] Minor Intersection
m=c. Existing Sidewalk
m Channel/Creek
ﬂ Trail Opportunity
g Ag Land/Open Space
#==5 planned Roadway
Primary Corridor

== Hwy 395 Corridor

* Regional Landmark
#  Local Landmark

“Old Town”
Key Opportunities
Historic role as center of -
community

Historic and cultural assets

Vacant and underutilized
parcels

Potential trail connections

Availability of reclaimed
water

Factors

Key Constraints

Palomar Street planned
width not conducive to
pedestrians

Earthquake faults through
properties

Flood hazards along
channel

Incomplete sewer
infrastructure

Borders an established
neighborhood

Study Session Presentation

“West Wildomar”

“West Wildomar” Factors

Key Opportunities
Historic and cultural assets ]
Larger vacant parcels

Nearby attractions

e Airport, Motorsports Park,
Stadium, Hotel/Casino .

Drainage
Nearby light industrial

Planned Bundy Canyon
extension

Key Constraints

Corydon Street planned
width not conducive to
pedestrians

Potential airport hazards

Flood hazards on Delong
property south to Melinda

Incomplete sewer
infrastructure

Borders an established
neighborhood




January 23, 2013

Old Town Concept Plan

Old Town Concept Plan
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BsTile 2Es,

No equestrian center i

More space for
community / civic uses

More commercial

= More parking for N
equestrian center
L - W s
= Minimal civic uses e e
5 -]mmm
* More commercial ol |
= Less mixed use v
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WEST WILDOMAR CONCEPTS

Study Session Presentation

West Wildomar
Concept Plan

X

January 23, 2013

Old Town Character

to Cereal St.
=  Roundabout

= Trail connections

West Wildomar
Concept Plan

= Bundy Canyon Extension

= New internal roadways
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. West Wildomar West Wildomar

West Wildomar )
| e o Concept Plan
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Concept Plan Concept Plan

P FRET
= Local- and visitar serving
commercial uses

Aros. = Gateway fezture = Civic center

West Wildomar o .
Concept Plan V& West Wildomar Character

)
FETLAER.
AR FBET

= Light industrial uses
= Additional commercial
opportunities

Pros and cons?

Features of Old Town “variations” that
should be included in Concept Plan?

Reactions to character/design images?
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Summary & Next Steps

= Refining a concept
= Completing additional design details

= Return to Council in March

wildomaroldtown.info
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